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¢ THE ANATOMY OF AN EMA

Email Address
Subject

< First Paragraph
Call To Action
Body

< Post Script
Signature
Image
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< SPAM FRITTERS . .. | MEAN SPAM FILTERS

- Use a good email service provider - Report
- Webinar
. Av0|.d These Words In The . Book
Subject. . .
< . Learn
- Sale

. - [Insert Name]
- Superlatives
- The Wrong Name

. Donate - Improper Use or Over Use of
el Exclamation Marks, Question Marks

< - Heip and Colons

+ Assistance - [Anything in these] or {These} or

- Two many Numlbers <These>

- OMG - Two many emaji's

- Hashtags - Swear Words will get you blocked

. False FWD: and RE: poretty much for surel
< - ALL CAPS
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ONGOING TRACKING . . .

List Size:
(Pro) Segment Sizes:
(Pro) List and Segment % Growth:

Unsubscribe Rate:

Open Rate: T ...,(
-~ C
Click Rate: ey 5\(‘2
= C\k\(\g
Revenue: . "YO

Earnings Per Lead:
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